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Background

InterContinental Hotels Group (IHG) is the world’s largest 
hotels group with more than 666,000 rooms in over 4,500 
hotels in 100 countries and territories around the world, 
offering business and leisure travellers the highest levels of 
service and facilities.

IHG’s seven internationally recognised brands are InterContinental, 
Crowne Plaza, Holiday Inn, Holiday Inn Express, Hotel Indigo, 
Staybridge Suites and Candlewood Suites.

IHG provides the BusinessClub loyalty programme to corporate 
bookers as a method of rewarding loyalty to their most 
important sales accounts.

Middle East and Africa

IHG’s aim was to consolidate all reward purchasing to a central 
outsourced solution and remove redemption management from 
hotels to a strategic partner.  In addition, IHG was looking for a 
strategic solution that would not require multiple partner 
contracts across nine markets in the GCC and Near East.  

With a focus on key merchant categories including; clothing, 
electronics, jewellery, supermarkets, toys, games, food and 
beverages IHG was looking to expand their Redemption 
Network to provide a best in class offering to their members.

Solution

Collinson Latitude proposed targeting select partners who 
provide a wide range of retail brands in multiple markets, in 
order to provide reward vouchers for customers to enjoy in 
exchange for their BusinessClub points.  

A strategic merchant list was developed by Collinson Latitude 
tailored specifically to IHG needs. Contracts were secured with 
some of the region’s largest merchant partners in their respective 
fields, including Alshaya, Al Futtaim, Azadea, The Landmark Group, 
Damas, Hyper Panda, City Centre, LuLu Hypermarket and 
The Sultan Centre.

Results

Our solution migrated all existing strategic commercial
relationships to an outsourced centralised programme. 
The addition of new partners enabled a complete redemption
network for IHG BusinessClub members across 9 markets –
The UAE, KSA, Kuwait, Oman, Qatar, Bahrain, Egypt, Jordan
and Lebanon.  

Members in the GCC and Near East are now able to redeem 
their Points and enjoy shopping at over 2,500 stores with more 
than 40 brands across the region from only 20 merchant 
partners.  In addition to reward contracting, our offline 
redemption solution included reward processing, fulfilment and 
financial management.

In the first 3 months IHG saw a significant increase in the
number of BusinessClub member redemptions, with an
increase of 37% in one month alone. 
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Our Work

Contact Us

Dubai Office:
George Wilson-Howell
Business Central Towers, Tower A, 32nd Floor, 
3204 A, Dubai Media City, 
PO Box 30555, Dubai, 
United Arab Emirates
T: +(971) (0) 4 4364 897
W: www.collinsonlatitude.com
E: george.wilson-howell@collinsonlatitude.com

The Collinson Group – pioneers in revenue growth

Collinson Latitude is part of the Collinson Group – with over 25 years’ 
experience in membership, loyalty and marketing services, servicing 4 million of 
our own customers. 

As a global provider of incremental revenue products and services we enable 
clients to generate new, lasting revenue streams, drive loyalty, and motivate and 
engage their customers. 

We have implemented numerous successful programmes for leading global 
brands, having developed relationships with over 20,000 partners and online 
merchants around the world.

Our range of international blue chip clients include some of the world’s leading 
hotel, financial services and airline brands. The long-standing relationships we 
have with many of these clients are testament to our passion and expertise.

 

Collinson Latitude’s 
solution gave us 
significant advantages 
across the entire 
Middle East BusinessClub 
landscape. The speed and 
efficiency in which the 
programme was set-up 
and the distribution of 
reward options made for a 
very robust programme 
that our members are 
enjoying today. The 
results have been 
demonstrated through 
increased redemption 
across the partner network.

Karin Sheppard – IHG SVP Sales 
and Marketing, AMEA says:


